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WHO WE ARE

Account Executive Research Director Creative Director Copywriter Media Director
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THE PROBLEM

The First Friday Art Walk struggles with a dispersed layout, low engagement, and a fragmented event
environment, which hinder its potential to create a vibrant, cohesive community experience
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Too spread out Low engagement Event environment
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The goal of this campaign is to increase
awareness, engagement and attendance at
the City of Ocala First Friday Art Walk among
Gen Z and millennial central and north Florida
residents
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SWOT ANALYSIS

FIRST FRIDAY
S| ART WAL
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Strengths Weaknesses Opportunities Threats
Consistent schedule and reliable Attendance, layout and event Local partnerships and social Government limitations and
for the artists and the offerings. media exposure. unforeseen circumstances
community. (weather, artist no-shows, etc.)
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OBJECTIVES
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STRATEGIES AND TACTICS

How we get more people through the door, keep them coming back, and build something the
community is proud of

© ©

Centralized Venue Themed Nights Expanded Activities Student Influencer Campaign
Relocate to Ocala City Center Rotating creative concepts Local vendors + food trucks UF creator partnerships

« Easier access for all attendees « Decade-based themes « Feature local businesses « Instagram Reels content

« Stronger community presence « “Around the world” nights « Food truck programming « Facebook targeted posts

« Boost engagement citywide « Appeal to diverse groups « Student art showcases « Drive student attendance

« Family-friendly activities
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INFLUENCER PARTNERSHIP

Leveraging influencer reach to elevate the City of Ocala's event presence
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VWhat she brings to the City of Ocala
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https://www.instagram.com/reel/DMvqGN4SR8y/?hl=en
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TIMELINE
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BUDGET
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Partner with us to make First Friday the
event Ocala talks about
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THANK YOU

WWW.FIVEPOINTCOMMUNICATIONS.COM
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